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Hobsonville: promoting and 

buying into a ‘natural’ community 



What is this study about? 
Exploring the role of pictorial and textual 

representations of ‘community’ in the quest to ‘sell’ 

new housing developments, and the interpretations of 

those who have bought or are considering buying 

houses in the development. 



Hobsonville Point 
• Hobsonville Land Company (HLC) 

– A wholly owned subsidiary of Housing New Zealand Corporation 

(HNZC) 

– Small group with multiple roles 

• The Hobsonville Point Project 

– 167ha of Crown-owned land 

– Previously an NZ Defence Force base 

for 75 years 

– Construction began 2010 

– Average net density of 40 dwellings 

per hectare.  

– Provide up to: 

- 10% of houses at Hobsonville at or below $400,000, 

- 5% of houses at Hobsonville between $400,000 and $450,000, and 

- an additional 5% of houses at or below $485,000 (at current prices). 



 



Hobsonville Point  

• The Hobsonville Point Project 

– Long-term – 10-15 years 

– Public-Private-Partnership between  

     HLC, AV Jennings and four builders 

– Integrated mixed-use - residential,  

     commercial, industrial areas 

– Schools, parks and coastal walks, Catalina Café, Hobsonville Point Farmers 

Market, and other community facilities 

– ‘Not just another suburb’ but ‘a community’ 

– “It’s so important for New Zealand … that we actually see ourselves as 
stronger living together than living apart”  

(Pat Snedden, former HLC CEO) 



The signs of community 
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Examining consumer ‘buy in’ 

“they are trying to pre-create community with things like [the] 
café…the farmers market … most of that’s to do with selling 
more houses, [rather] than creating community… 

… ultimately, it really comes down to the people who buy the 
houses, if they’re keen to sustain it” 

Jack 

 

  
 

Who’s building whose community? 

“[Community] is to feel 
connected to other people … 
you’ve got to want 
that…because…with that 
connection also comes…a sense 
of obligation and responsibility” 

Sophie 



Examining consumer ‘buy in’ 

“permanence is a good thing in a community…it’s about 
trusting the other people around you … when you buy your 
own house you have respect for it… 

…you’ve put the effort in and the hard work to get there” 

Linda & Neil 

 

  
 

Committing to a place of community 

“The idea of home ownership in 
a community, is pretty 
important … [including state 
housing] would be an 
issue…because people renting: 
they pay their rent and they 
don’t really care about the 
facility … you’re always in a 
temporary mind set” 

Martin & Jane 



Examining consumer ‘buy in’ 

“it’s good to see…they’ve kept 
the nikau palms, the planting 
fits the natural flora and fauna 
of the area” 

Martin & Jane 

 

  
 

A natural place? 

“I’ve been taking the dog 
for walks around 
Hobsonville for a few years 
now, there’s nice open 
spaces, [but] after 3000 
houses go in, it might 
change [laughs]” 

Jack 



Examining consumer ‘buy in’ 

“I like the idea of this having been an air 
base, it comes with a history … sometimes 
when you jus see a whole bunch of new 
houses, it’s not attractive to me, we love 
seeing the old places” 

Martin & Jane 

 

  
 

The place of the past in the present 

“Hobsonville was a big part of 
the air force…as far as I know 
they are going to keep [that 
character] … so people don’t 
think it’s just another 
development, it’s a development 
with a story behind it” 

Linda & Neil 



Conclusions 

There is a strong emphasis on 

community as a natural desire for 

residents and nature as 

communal element to the 

development of place. 

The discursive ‘building’ of 

community is a key part of 

selling new urban residential 

developments such as 

Hobsonville Point. 

 

 



Conclusions 
Participating house buyers have 

bought into the rhetoric of 

‘building community’ at 

Hobsonville Point and  the 

nostalgic presentation and 

preservation of its past. 

 

 

 

However, there is an awareness of 

the disconnect between the 

mediascaped representation of 

community found in the 

promotional material and their 

quest to experience community in 

Hobsonville Point. 




